Curriculum vitae

	Surname
	CROWTHER

	
	

	First name
	ALEX

	
	

	Home address
	2728 Lari Court

West Bloomfield

Michigan 48324

USA

	Mobile phone
	+1-248-892-4600

	E-mail & Website
	www.crowtherdavinci@yahoo.com
www.medialeader@yolasite.com 
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	Date & place of birth
	May 8th, 1969, London, England

	Nationality
	British; US Permanent Resident (eligible for citizenship 4/10)

	Marital status      
	Married

	Children            
	Three children, born 1992, 1995, 1999


	Education                   
	1972 - 1982
	Overseas Schools; Switzerland, Germany, Belgium, UK

	                              
	1979 - 1982
	Boca Raton Academy, Boca Raton, Florida, USA

	
	1982 - 1986
	Bradfield College, Bradfield, Berkshire, England

	
	1989
	Reading University; BA Mass Communications & Media Studies


	Awards/achievements 
	1995, Media Week


	30 under 30; Media stars of tomorrow 

	
	1994, M&M Awards
	Won with Absolut Vodka case (international print campaign)



	
	2009, M&M Awards
	Runner Up with Mercedes-Benz case (social  media / community marketing)


	Referees
	Alan Elkin, CEO Active International 

Lothar Korn, Global Marketing Communications, Audi

Chris Sahota, COO EMEA McCann Erickson

Eric Larsen, CEO Buzz Logic

Ian Beavis, EVP Nielsen

Robert Morgan, CEO Clemenger Group, Australia

James Moore, former EVP FCB running Chrysler


	Objectives
	Looking for a new global, national or local leadership challenge in the marketing / media field within an agency, client, media owner or investment institution.


	Career summary        


	July 2003 
	-
	Today   
	President/CEO Americas & Australia

	DAVINCI Selectwork, Michigan, USA

	

	A Omnicom Group company, servicing blue chip brands in the area of 

Global Communications / Media Planning and Campaign Management, focusing on holistic, integrated, multi-media communication programs.

Own offices in Germany, USA and Asia as strategic hubs. Beyond these, operating in 60+ markets via Omnicom network or strategic partners.

Key clients: Chrysler LLC, Mercedes Benz (DAIMLER AG), Mitsubishi Motors, Braun, Gillette, Venus, Procter&Gamble, Royal Caribbean

 www.davinci-selectwork.com
 www.davinci-aus.com 



	Founder and minority shareholder. Direct reporting line to Omnicom in New York (majority shareholder), represented by Daryl Simm.
Responsible for global P&L, senior client relationship management, product and business development. 
Profitable from day one. Always achieved or exceeded holding company targets.



	Started the company from zero base with two Germany based partners. 6 successful years spearheading a developing market demand for holistic communications including digital integration. Lean agency set up, client service only, using group or partner infrastructure for execution, “do what you do best and link to the rest” (Google style).



	Finalizing earn-out and currently selling remaining shares to majority owner. Looking for the next 10-year challenge.


	May 1999
	-
	June 2003
	Managing Director

	DCMA – JV with Mediaedge:cia worldwide (WPP) and BBDO (Omnicom), London (UK) and Detroit (Michigan)

	

	Managing Director of a joint venture between Mediaedge:cia and BBDO to form “DCMA” The DaimlerChrysler Media Alliance to service the DaimlerChrysler media account on a global level. 

DCMA managed Daimler and Chrysler media strategy, planning and buying in more than 60 counties worldwide.

Establishing and managing these country offices was a core responsibility – in fact I spent 10 months with a suitcase in ‘99/’00 putting the infrastructure in place for this network – most of which is still in place 10 years later.



	The vision of a new offering according to market development led me to Madison Avenue, where DAVINCI-Selectwork was born.


	January 1998
	-
	May 1999
	Regional Director – Chrysler Asia Pacific Operations

	FCB (Foote Cone and Belding), Singapore & Tokyo

	

	Recruited to manage the entire full service agency operations across the Asia and Pacific regions focussed on the Chrysler business.

Duties included HQ client service, advertising agency network coordination and liaison, strategy development, creative development and production, media management, in-market trouble-shooting and financial reporting.

Continued (with a team of 4) to manage the global media role for Chrysler.



	Was recruited to become Managing Director of DCMA


	January 1995
	-
	May 1999
	Media Director, Global Accounts

	Bozell Worldwide (became FCB), London, Brussels, Detroit

	

	Responsible for the media product of Bozell/FCB on global/multi-market clients. Based initially in London and then transferred for periods of time to Brussels, Belgium and then Detroit, Michigan.

Key clients included Chrysler, Valvoline, Commercial Union Insurance, California Milk Processor Board (“Got Milk”), Tyco Toys

Ultimately was placed in charge of managing the day-to-day running of the entire Chrysler International media account at a critical period of growth. Through my leadership we grew billings and revenue 600% in 3 years.



	Intense training and on the job experience in a time of dramatic changes in the global media landscape prepared me well. 


	Internally recruited to become regional director at FCB


	January 1992
	-
	January 1995
	Media Group Head

	Carat International, London, England

	

	International media specialist. Ran a group of 6 media executives and 2 assistants. Approximately 80% of my groups business was conducted across the European region with the balance being in the US, Asia and the Middle East.

Our group was also responsible for planning and placing all pan-regional television for the entire Carat network.

The key clients in my group were Nissan Europe, Wrangler jeans, Christie’s, Absolut Vodka, Computer Associates, Gateway and Giorgio Armani


	Recruited after 3 years to work on larger scale specifically with Chrysler


	1986
	-
	1992
	Employed in various Advertising / Media roles 

	DMB&B, Media Buying Services & CIA International

	

	1986: Intern and then promoted media exec at DMB&B. My first exposure in the ad business was probably also the most fun…

1987: Joined the original media independent Media Buying Service and rose from Media Exec to Senior Media Exec working across many client categories and all media. This was invaluable training and the grass roots of my career.

1989: Joined CIA International and Senior Media Exec and climbed the ladder to run a group of media execs. My group was responsible for Nike Europe, Calvin Klein and a multitude of financial services clients.



	Skill Sets
	Entrepreneurial and creative mindset. Business builder

Internationally minded and experienced

Extensive client service experience: US, UK domestic and international. Ability to build strong and durable senior client relationships

Experience of marketing planning and execution across a wide range of industry sectors: automotive; fmcg; retail; financial; media; fragrance/beauty; technology; leisure; alcohol; fashion
Expertise in work-shopping: design and facilitation

Excellent knowledge of all forms of media, including digital; sponsorship; content management; relationship marketing; viral; experiential; barter / corporate trade
Expertise in managing both creative and media based businesses

Business Management skills: P&L development and control; company positioning and development; management team-building and leadership.

Long term planning and its translation into operating plans

Corporate development: acquisitions; start-ups; closures

Working in a Partnership environment























